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~SUMMARY~ 
EDUCATING GENERATION E NEW ZEALANDERS: 
NEW MODELS OF ENTERPRISE EDUCATION 
Howard Frederick 
Professor of Innovation and Entrepreneurship, Unitec New Zealand 
Principal topic 
The Global Entrepreneurship Monitor has recognized that New Zealand for four years in a row 
has the highest rate of entrepreneurial activity in the developed world (Reynolds et al 2004). This 
generation of the twenty-first century young New Zealanders should be known as Generation E because 
they are becoming the developed world's most entrepreneurial generation since the Industrial 
Revolution. As many as 150,000 New Zealanders younger than age 35 are actively trying to start 
their own businesses or social enterprises. 
With those numbers it is surprising that neither universities nor government in New Zealand 
have a policy aimed at educating young entrepreneurs or indeed increase the level of personal 
enterprise in all students. Meanwhile, elsewhere in the world, the growth and development in the 
curricula and programs devoted to raising the level of enterprise and new venture creation has 
been remarkable. 
Research shows that all students - be they in art or architecture, sport or health - who have 
had just one course in entrepreneurship or personal enterprise, are more likely to be the "sale pro-
prietors of their caree~s". They are more likely to to be self employed, to start businesses and to 
launch social enterprises. Evidence suggests that many of the best ideas in business plan compe-
titions come from non-business majors; many of the strongest contributors are non-business 
students, and some of the most innovative entrepreneurial initiatives do not involve business schools. 
Unitec New Zealand's School of Management and Entrepreneurship has been a pioneer in 
establishing a Master of Business Innovation and Entrepreneurship, an undergraduate Bachelor 
of Business major in I and E, and the leading entrepreneurship research programme in the coun-
try. Nonetheless it reaches only a small percentage of students, and they may not be the most 
innovative and enterprising. At the same time, other Heads of School complain that their stu-
dents sometimes graduate with a"dole mentality" in regards to their future careers. 
Methodology 
With this in mind the author undertook a six-week research prospecting trip to North America 
and Europe to examine inter-disciplinary initiatives on university and college campuses that aim 
to break the study of entrepreneurship and personal enterprise out of the Business School and 
to integrate it across the campus. 
The paper first describes Generation E in New Zealand using GEM data. It then classifies and 
categorises best-practice models of enterprise education, focussing especially on non-business 
entrepreneurship and university-wide enterprise requirements. 
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Results and Implications 
The goal of this paper is to help Unitec New Zealand move toward operationalising its ('enter-
prise" brand value. The paper summarises these data and formulates four "models of enterprise 
education" outside the business school environment. It offers generalisations that may prove help-
ful to educationalists and government policy planners about how to accelerate the development 
of personal enterprise within individuals and thereby to increase the supply of young New 
Zealanders who launch their own businesses and social enterprises. For it is people, not firms, 
who create economic and social wealth. 
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